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Consumers want their food to be safe, affordable, and available when they need it. But 
they increasingly want to know where their food comes from, that farmers are being 
environmentally responsible, and how farmers are caring for animals. One of the first 
things we can do to establish a positive dialogue is to meet and interact with them. 
We should show them that we are people with families and that we strive to be good 
neighbors. We should tell them that we want to run a successful business that we can 
be proud of – why else would so many of us put our names on our businesses? And 
we should explain how and why we do things the way we do. After all, they need us for 
food, clothes and other materials. But we need to be open to their questions, hear their 
concerns without being dismissive, and try to see things from their perspective as well. 
After all, and we need them to buy the things we grow and produce.

And that’s the real point at the end of the day – we need each other. And we owe it to 
each other to find commonality, to be open-minded, to understand that we’re all part of 
the same communities, to recognize that we both play an important and active role in 
the supply chain, and to connect over shared values that can serve as the foundation 
of a positive, healthy, and prosperous relationship. 
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Fall has been slow to arrive this year, but the fall spirit has 
been in full effect for weeks. For most North Carolinians, fall 
is heralded by the first chilly football Saturday, mums and 
pumpkin spiced everything, and hopefully, some form of 
interaction with agriculture even if it’s just pumpkin patches, 
apple picking, and hayrides. And of course, for everyone it’s a 
trip to the fair!

For farmers, fall is definitely different but still special.  We 
are lucky to live in a state that has such vibrant, varied, and 
engaging traditions during the fall harvest season. As farmers 
we appreciate the interest in fall festivals, fairs, and farm visits 
as opportunities to generate revenue, grow our businesses 
in new ways, and highlight our proudest attributes. But we 
should also embrace the opportunity to share our farms with 
the public, build relationships with those in our community, and 
share our lifestyle with consumers. 

Perhaps it is something innately human, or simply American, 
to have an affection for the land, an appreciation for how we 
use it, and a fascination with how we interact with it. For most 
people the functional interaction with the land is gone, but the 
emotional connection is still there. Think about it – aside from 
a lawn or personal garden, most people won’t grow or raise 
anything from the land in their daily lives. Even fewer will have 
animals like chickens or goats. For everyone else the chance 
to be up close and personal with a cow, pig, horse, goat, or 
chicken is a novelty.

That’s why these on-farm experiences are important for 
many people who are not actively engaged in agriculture. It’s 
important because they get to see a farm, experience a day 
enjoying farm life, do things that connect them to our culture 
and heritage, learn what it’s like to live and work on a farm, 
and most importantly they get to meet people who work in 
agriculture. For them, it’s all about forming a relationship with a 
farm or farmer. 

of the general public and build good will towards farming. 
Not everyone is going to want to learn how you clean a hog 
barn, how you apply for crop insurance, or how you choose 
between different seed. We don’t need to tell them how we 
do everything because many of them don’t want to know how 
we do everything. What we need to do is show them that we 
are competent, trustworthy, and responsive to their needs and 
preferences.

We know people trust farmers, and we know that people 
who know farmers trust them almost unconditionally. These 
fall events are an important intersection between agriculture 
and the non-farming public. We need to embrace these 
opportunities to build positive relationships, form positive 
connections, and plant the seed of positivity in the minds of the 
non-farming public. We need to share what we do and who we 
are, because that is the first step in finding common ground 
and shared values.

While farm visits and other agritourism activities are about 
bringing the public to the farm, fairs offer an opportunity to 
bring the farm to the public. Over the course of the past couple 
of months we’ve had the Mountain State Fair, the Carolina 
Classic Fair, and the North Carolina State Fair along with 
countless county and regional fairs. And while all three major 
fairs reported that attendance had dropped between 25 and 
40 percent, the combined attendance still exceeded 1.1 million 
people. Admittedly, fairs aren’t always about farming for the 
general public, but they see farm equipment, visit the livestock 
barns, watch the sale of champions, stare in awe at the largest 
pumpkin, and maybe even milk a cow. These are chances to 
build affinity, to nudge people in a favorable direction about 
farming, and feed the curiosity of both young people and adults.

Does seeing a pretty cow or a one-ton pumpkin or walking 
through a corn maze represent everyday agriculture? Of 
course not. But that doesn’t mean we shouldn’t recognize 
that these are some of the things that capture the imagination 


