
NCFB.org ISSUE No. 41 / NOVEMBER 2021
A NORTH CAROLINA

FARM BUREAU PUBLICATION

P.O. Box 27766
Raleigh, North Carolina 27611
919.782.1705

Non-Profit Organization
U.S. Postage

PAID
Raleigh, N.C.

Permit No. 825

the
LEADER

LEADER
the

The Shared 
Values 

Initiative
The purpose of the Shared Values Initiative 
is to utilize North Carolina’s vast agricultural 
organizations’ ecosystem to foster and 
build a stronger understanding and 
appreciation for North Carolina 
agriculture among non-ag North Carolina 
residents that builds trust, thereby allowing 
farmers and livestock producers the social 
license to continue operating and prospering 
across the state.  

The Shared Values Initiative
As farmers and agricultural leaders, we are all too 
familiar with the old adage ‘the only constant in 
life is change.’ And while change is something that 
can be laborious and downright uncomfortable, it’s 
something we must continue to stay ahead of in 
order to lead. That’s why it’s important for farmers, 
agricultural organizations, and agribusinesses 
to constantly monitor and understand consumer 
preferences and beliefs here in North Carolina and 
beyond. It was that leadership responsibility that 
drove North Carolina Farm Bureau to assemble a 
broad coalition of like-minded organizations and 
businesses who appreciate the role of agriculture in 
our state to discuss our challenges and opportunities 
as we seek to build a vision for the future of our 
industry in North Carolina. 

We knew this was no small task that would require 
extensive research and discussion. And despite 
a few hiccups related to COVID shutdowns, we 
pushed forward with executing polling and focus 
groups, and followed up the research phase with 
a Communications Summit that took place on 
November 22-23, 2021 for our partners to come 
together to find our collective path forward. These 
“shared value” conversations are a proven, powerful 
tool of persuasion that we will all use in our 
communications plans for years to come. But first, we 
want to share with you a snapshot of where we are 
now. Here’s a 30,000 foot view of a few focus group 
findings that we feel will be helpful for our supporters 
to read and digest.
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